sole

www.sole-media.co.uk
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Scandinavian Log Homes

Scandinavian
4 LOG HOMES

Examples of projects recently undertaken with companies of
all sizes - local, national and international.

Brief: Create a new brand identity and creat a new website, with TAKE A LOOK

in-built Content Management System and product photography. (rg‘;iir:eedt)cc’””edio”



http://www.scandinavianloghomes.co.uk
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Go Coco Drinks Go Arenson Group - Arrange Brochure

-

Brief: to re-design Arenson Group Ltd. Arenson needed to be more noticable

TAKE A LOOK

(Go to website. Internet
connection required)

Brief: Create a name, brand, packaging, website and 4 ‘ . o 4 .
collateral to rival brand leaders in the coconut water market. in the international market as well as within the UK. The identity needed to be

bold, contemporary and true to the core nature of Arenson.


http://www.gococodrinks.com
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Powerleague 5-A-Side football 4

League Football at
Lucozade Powe rle ague Brief: Design editable email marketing campaign to allow Powerleague

team to send monthly newsletters. Create MPU website banners, Solus
s email campaigns and brochures.

The Champions of 5 a side Football
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Inducomm Ltd >

Bl REFRIGERATION & AIR CONDITIONING SERVICES

INDUCZMM

TAKE A LOOK

(Internet connection required)

Brief: create a new brand direction for Inducomm Air Conditioning
and Refrigeration. The aim was to reinvigorate the current, dated
brand and poorly designed website.


http://www.inducomm.co.uk
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Plus FM - Facilities Management

+

+p|us

POSITIVE FACILITIES MANAGEMENT

Brief: City Holdings asked us to

” create a new brand for their Facilities
Management business aimed at SME

business in the UK. The aim was to

create something fresh, dynamic

and different from their current City

brand. This is an on-going project.

> - Website not yet live.
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San Juan Surf > Ogilvie Communications - Sales Brochure »

<.
®

|

Brief: to
create a sales
brochure

for Ogilvie
Comms

to showcase
and sell their

services to
business
clients.
TAKE A LOOK Brief: to create apparel that compliments the SanJuanSurf
(Go to website. Internet brand. The website was also updated in 2011 to possess more
connection required) advertising space in primary areas and the CMS system was

updated to allow for more design and content control.


http://www.sanjuansurf.com/
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Lo Magno Construction, Inc. New York

TAKE A LOOK

Brief: create a new brand direction for LCl to raise the bar against
their competitors and give them milage to grow their brand
through their website and offline collateral.


http://www.lcinyc.com/
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sportscotland outdoor VT Animations > KSD-GROUP >

TAKE A LOOK

(Internet connection
required)

land

¢ B g

TAKE A LOOK

(Internet connection
required)

Brief: Create a suite of animated VTs to be shown during an outdoor home Brief: an on-going project to rebrand

coming parade, which was held in George’s Square, Glasgow in September 2012. KSD-GROUP, including branding, their
livery and a new, full service website.

The aim of the VTs was to uphold and increase brand awareness for sportscotland.


https://www.dropbox.com/s/um7287bhs5zw5yi/VT2%20version%203%202-h.264%20405P%201000.mov
https://www.dropbox.com/s/f46vgzkl7ghubfl/SS0100_VT3.mov
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Stone Cellar - Bespoke Stone Merchant > Macmillan Cancer Care DVD Design >

Brief: create a fresh, contemporary DVD design for the NHS WE ARE
and Macmillan to distribute and help facilitate staff training

through UK hospitals. MACMILLAN.

NHS
N, e’

Forth Valley

Standard CO/DVD Printable Area Artwork Guidelines

,,,,,, Edgectanc 1.Place artwork on “artwork'lay

Edgeo prmableares

2.D0 ot edit the "guide”layer

st 3 Positon artwork as required

e 4.0utline all fonts
5.Clip artwork 10 116 mm CONTENTS
6.Nobieed

pinable s

COMMUNICATION

Everyone’s Business

Head & Neck Cancer  Maternity Administration carer
Negative Negative (without titles)

Head & Neck Cancer

Positive
Maternity
Positive

Hearing the
Patient’s Voice

References

Notes:
we are able o prin within a masimum ar
GUIDE LAYER - DO NOT PRINT of 116mm - 22mm

Full vector artwork s preferable set up with Pantone references

BACKGROUND HOW TO USE THIS DVD COMPLIANCE ‘EVERYONE'S BUSINESS'
S —— I — COMMUNICATION -
o Everyone’s Business
_ i st
Chidreris Unit. & o best communicte vith patints for ol best practios, for use in
be played firt o simulte discussion and sanices s of e <oty oo s andfor el
SUPPORTING EVIDENCE e g about condiions & rectments Based on pofient experience and fpical In sach posiive version
. patient complaints, octors and medical )
Poor telephane communication can create o bad impression of the ployed in sections and paused of each liicians patiens & others and positive versions of classic hospitol -l
orgorisaion Stanton 2004 . scenorios ineach ofthe ims informaton penelsfor
e bt e oy cr bk rrocios T OWD s i ot s 13/ Co oo cre communcton fintr
due o he fost NHS Crafore and azoum 2010 Koo o Sl oot ks ore cuthenticaly uifse eriom~tha
« Clarifying and reflcting shows that you re fying fo understond the (OWLEDCENETS ond includes
rier: create atresn, el adut obat/ e
. s
contemporary brand e

o B, NS
volues of the NHS 0oi 2011 REME 5 Atraining fool fo support those who feach communication skills

and collateral for a
new bespoke indoor
and outdoor stone
importer.
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Brief: Working with a rising star in Asian wealth management, Jigsaw

Jigsaw Wealth Management | Singapore > require a new brand direction to lever themselves up to compete head

to heasd with their main industry leaders. (work in progress).

Jigsaw

wealth management




Summary: What we do... Client Testimonials: What they've said...

“Last year was a very successful year for our association in the delivery of new benefits to
our 15,000 members. It has to be said that much of that success was down to your company
ability to identify not only our member’s needs, but as importantly opening up new and
fresh markets for those retailers who have chosen to advertise to our members, | look
forward to continuing the excellent relationship in 2010”

Brian F McKelvie MBA ( Distinction) BA
Strathclyde Police Sport & Recreation Coordinator

“The Radisson BLU Glasgow Hotel has worked with Sole Media for over a year now and has
been delighted with the services they offer. Any requests made by the hotel are always
completed quickly & professionally. We look forward to working together in the future”

Victoria Howie, Sales Executive

“I had also initially thought their proposition quite expensive but, again, | have been proved

incorrect. | cannot recommend Sole Media, their staff, their ideas and creativity enough. We
have had well in excess of our initial spend recouped with new business and we have
generated new clients who are continuing to come back to my business which is great in
this economic climate. To any business, large or small, thinking about working with Sole
Media, | am delighted to recommend them to you. | would also welcome to discuss my
experience of this company with you should you wish. | would like to wish Sole Media the
very best for the future and look forward to continuing my relationship further.”

Steven Pringle, Director,
Sherwood Phoenix Pianos

“Here at David Lloyd Renfrew, we have enjoyed a fantastic relationship with Sole Media.
They have been professional in every aspect of their service delivery and their efforts have
been very beneficial to our Club. | would not hesitate to recommend the people and service
provision of Sole Media to any of my Management colleagues or business associates”

Marc Crothill, General Manager,
David Lloyd, Renfrew

"Cancer Research UK Race for Life is working with Sole Media and have found them to be an
excellent support with the promotion of Race for Life events across Scotland and North
England. They communicated our key campaign messages effectively through the
combination of coloured posters placed in prominent positions in gyms and health clubs
across Scotland & North England as well as placing flyers in reception and public areas of
these clubs which ensured the campaign had good cut-through to our captive audience”
Janice Burtt,

Regional Marketing Manager, Cancer Research UK
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ideas, plans developments.

Glasgow, Scotland.

Tel:
Email:
Online:



